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What is VAN?

VAN was founded as an online magazine for classical music and its lively 
subculture. The art form deserves excellent writing: more honest than an 
industry magazine, more fun than an academic journal, more professional 
than a blog, and more interactive than a newspaper’s Arts and Culture 
section. We use the term “fanzine“ as it reflects our passion for classical 
music, in all its subversive, disturbing, liberating, quirky, radical glory. 

One thing you’ll never find in VAN is a version of the popular “Classical Music Is 
Dead” piece. The variety of our articles and the diversity of our readership are 
proof enough that classical music is as vital as ever.
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TODD BURNS, Music Journalism Insider

“One of the few publications in [the classical music] 
world that breaks news; has a wandering, modern ear; 
and is genuinely funny too.”

MAHLER CHAMBER ORCHESTRA

“A beacon of musical insight, investigative journalism, 
and exciting exchange for the classical music world.”

JOSH SPERO,  The Financial Times

“One of the most exciting classical music publications 
around today.”

ALEX ROSS, The New Yorker

“A venue for unfettered music writing.”
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Interviews with

Laurie Anderson
Julia Bullock
Lise Davidsen
Wayne Koestenbaum
Gidon Kremer
Riccardo Muti
Kent Nagano
Philip Pullman
Steve Reich
Alex Ross
Jordi Savall
Valentin Silvestrov
Morton Subotnick
Anna Thorvaldsdottir
Osmo Vänskä
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Pierre-Laurent Aimard
Leah Broad
Eleonore Büning
Julia Conrad
Melissa Dunphy
Dr. Samantha Ege
Georg Friedrich Haas
Steven Isserlis
A.Z. Madonna
Ben Miller
Hugh Morris
William Robin
Sammy Sussman
Jan Swafford

Reviews of

Aix-en-Provence Festival 
Bayreuth Festival
Dutch National Opera
Greek National Opera
Michigan Opera Theatre
Margaret Bonds
Julius Eastman
Danish String Quartet
Hilary Hahn
Jakub Hrůša
Clarice Jensen
Missy Mazzoli
Lara Downes
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Traffic & Engagement

17,000
Monthly users

42,700
Monthly sessions

40,800
Monthly pageviews

0.34%
Bounce rate

25 min
Session duration

2.52
Monthly sessions/user



Email & Social Media

3,000+
English-language 

newsletter audience

52.8%
Avg. open rate on weekly 

newsletter

6.9%
Avg. click-through rate on 

weekly newsletter

4,100
Facebook followers

4,055
Instagram followers

5,590
Twitter followers



Audience Demographics
Age & Gender

Age Gender

*Note: Google Analytics does not recognize 
nonbinary / GNC



Audience Demographics
US Readership by State

Top US Cities (metro area)
• New York, NY

• Los Angeles, CA

• Chicago, IL

• Washington, DC

• Boston, MA

• San Francisco, CA

• Philadelphia, PA

• Seattle, WA

• Dallas-Ft. Worth, TX

• Denver, CO

• Minneapolis-St. Paul, MN



Audience Demographics
Non-US Readership by Country

Top Int'l Cities (metro area)
• London

• Edinburgh

• Cologne

• Berlin

• Amsterdam

• Toronto

• Paris

• Dublin

• Sydney

• Vienna

• Rotterdam



43%
Identify as LGBTQIA+

70%
Speak at least 2 languages

48%
Are married

45%
Earn $50,000+ per year

33%
Earn $80,000+ per year

21%
Earn $100,000+ per year

Reader Demographics
Lifestyle & Income



55%
Work in the music industry

85%
Are interested in history

78%
Are interested in literature

63%
Attend theater and 

performing arts events

59%
Are on Facebook and/or 

Instagram

56%
Are on Twitter

Reader Demographics
Work, Hobbies & Social Media



Reader Demographics
Topics of Interest

69.5%
Interest in New Music

54.3%
Interest in 20th Century Music

50.0%
Interest in opera

43.5%
Interest in Early/Baroque Music

41.3%
Interest in Women & Music

36.9%
Interest in Orchestral Music



A
dv

er
ti

si
ng

 
O

pt
io

ns
•   Partner of the Week
•   Homepage Banner
•   Homepage Sidebar
•   Newsletter Banner
•   Special Collections
•   Video of the Week
•   Audio of the Week
•   Advertorial/Sponsored Content

See following pages for more information on each option

Want to book more than one ad? Contact us for a discount!



Advertising Option #1
Partner of the Week

YOUR 
AD 

HERE
(600p x 800p)

YOUR 
AD 

HERE
(600p x 800p)

• Ad at the top of the homepage,  
next to the new articles; 600p x 800p

• Ad in the body of each new article 
(3-4 per issue); 600p x 800p

• Ad and thanks in our weekly newsletter 
(middle placement); 600p x 800p

Price for one week (Thursday to Thursday): 
500 USD/EUR



Advertising Option #2
Homepage Banner

• Large banner ad on our homepage; 
2400p x 500p

Price for one week (Thursday to Thursday): 
200 USD/EUR YOUR AD HERE

(2400p x 500p)



Advertising Option #3
Homepage Sidebar

• Large square sidebar ad on our homepage; 
800p x 800p

Price for one week (Thursday to Thursday): 
150 USD/EUR

YOUR 
AD 

HERE
(800p x 800p)



Advertising Option #4
Newsletter Banner

• Large banner ad at the bottom of our 
newsletter; 800p x 400p

Price for one week (Thursday to Thursday): 
200 USD/EUR

YOUR 
AD 

HERE
(800p x 400p)



Advertising Option #5
Special Collections

• Homepage placement for four existing articles 
from our archives of your choosing

• Ad and “Presented By” mention in each of the 
four selected articles 

• Collection landing page with logo and ad copy
• Articles are free to read for all users, including those 

without subscriptions

Price for one week (Thursday to Thursday): 
500 USD/EUR



Advertising Option #6
Video of the Week

• Allows you to present your image films, 
concert trailers, opera excerpts, artist 
interviews, and more

• Featuring YouTube or Vimeo video on 
the left side and your text on the right 
side of the screen

Price for one week (Thursday to Thursday): 
100 USD/EUR



Advertising Option #7
Audio of the Week

• Allows you present an audio track including 
a logo with link to a page of your choice. 

• Perfect for new releases, bonus tracks, samples 
by up-and-coming artists, and more.

Price for one week (Thursday to Thursday): 
100 USD/EUR



Advertising Option #8
Advertorial/Sponsored Content

• Commission feature interviews, playlists, 
reviews, or profiles by a VAN author to promote 
an event or release of your choice.

• Previous content created for: 
⚬ Google Arts & Culture
⚬ Royal Concertgebouw Orchestra, 

Amsterdam
⚬ Beethovenfest Bonn

Pricing available upon request



Please Note: 
All deliverables must 

be sent by EOD on 

Tuesday the week you 

have booked!

Formatting Requirements
Option #1: Partner of the Week

• 600px (width) x 800px (height) 
• ca. 100 word-blurb for newsletter
• File format: PDF

Option #2: Homepage Banner
• 2400px (width) x 500px (height)
• File format: PDF 

Option #3: Homepage Sidebar
• 800px (width) x 800px (height)
• File format: PDF 

Option #4: Newsletter Banner
• 800px (width) x 400px (height)
• File format: PDF 

Option #5: Special Collections
• 600px (width) x 800px (height) 
• File format: PDF
• Logo in vector graphic (transparent) 

format (PDF, EPS, AI, SVG)

Option #6: Video of the Week
• YouTube or Vimeo Link
• ca. 100-word blurb for homepage
• Logo in vector graphic format (PDF, EPS, AI, SVG)

Option #7: Audio of the Week
• File format: WAV or MP3 (320 kBit/s)
• Album cover as JPG file, width 1200p (144 dpi, compressed 

as a ZIP file) 
• ca. 100-word blurb for homepage
• Logo in vector graphic format (PDF, EPS, AI, SVG)

Also: 
Please include a 

landing page URL for 

all advertising 

options. You are 

responsible for your 

own UTM tags!



Contact & Company Info

Advertising Contact for VAN EN
Ute Welscher 
ute@van-verlag.com

Want to book in VAN EN and DE?
Want to book multiple ads?
We offer a discount for both! Contact us!

Bank Details
IBAN: DE37 8605 5462 0391 0042 80
BIC-/SWIFT-Code: SOLADES1DLN

VAN Verlag GmbH
VAN Verlag GmbH
Kleine Spitzengasse 2-4
50676 Köln, Germany

Place of registration: AG Charlottenburg
Company registration no.: HRB 150113 B
Tax registration number: 29/032/01729


